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ABInBev at a glance

** Leading global
brewer

K Top-five consumer
products company

** Global HQ: Leuven,
Belgium

ABInBev

*k Operations in
over 50 countries

%% Sales in more than
100 countries

** Around 200,000
employees worldwide

%k +1m indirect jobs
generated

*¥ Contribution to GDP

¥ Global brands




Sustainability is core to our business

Sustainability Goals Global Smart Drinking Goals

2 Social Norms

OOO Influence sockal norms

Reduce the harmiul use of

Smart Agriculture Water Stewardship

ﬁ. individual behaviors

100% of our direct farmers are [s) 100% of cur communities in high cies :y:.;-:'l;:omu .:0‘0""""“ of
skilied, connecied and financially ((} stress aveas have measurably ” el by ivestng st een US
empowered improved water avadabilty and Implemant the best practices va.:'mwsm
quality globaly by the end of 2025 In dedicated social marketing

campagns and related

ABInBev e
100+

Climate Action Circular Packaging

100% of our pus 100% of our i :;O:r:li;:; Alcohol Health Literacy
comes from renewable sources & packaging that is returnable or Place a Guidance Label
25% reduction of carbon - made from majority recycled Ensure No- or Low-Alcohol on 8l of Our Beer products
eMisSions across our value chain conbent beer products regresent In &l of cur markats by he
at least 20% of AB InBev's end of 2020
oz ncesse ol howtn
Nteracy by the end of 2025

World Health
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Our Sustainability agenda contributes to
achieving 12 out of 17 UN SDGs
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Our Sustainability agenda contributes to
achieving 12 out of 17 UN SDGs
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We know we cannot accomplish our
comprehensive sustainability goals alone

“In April 2018 during its seventy-fourth session, the United Nations General Assembly
approved 12 voluntary global performance targets for road safety risk factors and
“encouraged Member States to take steps, towards achieving those targets. At the same
time, the General Assembly also requested the United Nations system, to support Member
States to help them achieve global targets. And also invited all relevant stakeholders,
international organizations, development banks and funding agencies, foundations,
professional associations and private sector companies to scale up funding in support

of road safety”. A/RES/72/271

ABInBev



 AB InBev has developed a methodology (based on
data and management routines) to improve road
safety in cities

Road Safety

« The method has been proven to work in 4
countries and 4 more underway

ABInBev



Improving road safety is a top priority for AB InBev

* Implemented several awareness campaigns on
drinking & driving

] * Created a responsible drinking platform to move
v World’s largest brewer from awareness to supportive interventions

v’ A significant global operator of roadway fleets » Founded Together for Safer Roads (TSR): 15-
companies (incl AB InBey, AlG, AT&T, Lyft, PepsiCo,

UPS & Walmart) www.togetherforsaferroads.org/members/

v An employer of more than 200,000 people

* Road safety demonstration projects launched

www.togetherforsaferroads.org/programs/local-demonstration-projects/

* Road Safety projects delivering results in 4 countries

* UNITAR partnership

ABInBev 8


http://www.togetherforsaferroads.org/programs/local-demonstration-projects/
http://www.togetherforsaferroads.org/members/

Partnership with UNITAR to share our methodology globally

. Maximize program’s
deliverables &
stakeholder
engagement

Increase visibility of .
country’s road
safety efforts and
best-practices Local

Strategy

Comms &
Engagement

Build an ongoing @ LEI[leE]
knowledge base & strategy
thought
leadership

Insights
&
Lessons
learned

Strategic

Partnership

Stakeholder

Build capacity with @ Mapping

local governments
to save lives

@ Willing to partner
with AB InBev on
Road Safety

ABInBev



A proven methodology for finding ways to improve
road safety

Action plan to address each cause:

ABInBev




We are sharing our knowledge and measuring
impact

Location Outcome in pilot areas

Sao Paulo State, 16% reduction in fatalities Our partnerships with UNITAR & TSR provide:
Brasilia, Brazil
Shanghai, China 907;:;0;22);?;:2?3 in » Road safety management toolkit for cities
Atlanta, USA 26% reduction in crashes . Sup:port & f{lﬁ\{(lce tol kzical go:/etrn(;nents_and other
Umlazi, South Africa  23% reduction in fatalities REIUE R da fon, e e jom e Elisle e la n AT 2y

» Capacity building to manage road safety at local
level

New project locations:

1. Santiago de los Caballeros, Dominican Republic
2. Gurugram, India
3. Houston and NYC, USA

> Actions completed:
» Government engagement
» Partnership agreements
» Road crash diagnosis
» Action plan created and agreed

ABInBev




City Pilots have a unique governance structure to facilitate inclusive
partnerships between governments, the private sector and civil
society towards a shared dream

Global partners City Pilot SteerCos Implementing partners

AB InBev
Foundation

SteerCo
Coordinator

Program ABIF-funded Local

o - -
. E Technical Adv. Officer Implementing Partners
= S Group (TAG)
Q
u 3 Shared
3 5 -ocal Dream
% g Global stakeholders
5 £ Implementing (e.g. government, 10% reduction of the
= o Partners healthcare entities, harmful use of
= S nonprofits, schools, Icohol
% B universities, civic cleelie
-~ © f associations and
% % Evaluation community-based
> = Partner organizations) ABl-funded Local
Implementing Partners

AB InBev AB InBev

Global Zone Lead

ABInBev



Thank you E

Bringing people together for a better world



