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AJE, the DREAM of a

company that thought



1.1 OUR ORIGINS

1988 Threat Vs Opportunity

Peruvian Mountains

Quality products for everyone
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1.2 OUR SIZE

AJE is currently one of the world's largest drinks producers.

A\ ; 3,600
13,000 people

employed directly
and indirectly

million liters sold
worldwide in 2015
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1.5 OUR WORLDWIDE PRESENCE




Partneship Marketing
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Success case INDONESIA

CONSUMER FANNEL
BIG considered Favorite Drink of Indonesia 2015

Conocimiento

Consideracion
Han comprado
(altimos 3 meses)

Han comprado
(altima semana)
Han recomendado
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Fuente: ITG Research Brand Tracking 2014
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UKM JEPANG SERBU INDONESIA

BANGKIT?

HARAPAN
PETANI DARI
HASIL WTO
BALI

RBU DUA TAHUN MASLIK
INDONESIA, BIG COLA KINI
AM KEBERADAAN
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