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Aim of the Digital Trade Review

To examine the specific challenges and opportunities that 
the digital transformation raises for Brazil’s trade.

Outline of presentation:
1. Mapping Brazil’s participation in digital trade
2. Economic impact of joining the Information Technology 

Agreement
3. Identifying the policy environment affecting digital trade
4. Enabling Brazilian firms to export in the digital era
5. Policy recommendations
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Mapping Brazil’s 
participation in digital trade 
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Trade is an important share of Brazil’s 
GDP (30% in 2020)

Brazil has tripled the number of people 
connected to the internet in 15 years

Brazil has a strong potential to benefit 
from digital trade
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However, use of ICT goods and services remains 
low across most sector of the economy

5Note: The figure shows the share of ICT goods and services inputs used by Brazil divided by the share of ICT goods and service inputs used by 
the rest of the world across a range of sectors. Positive values identify a higher use of ICT inputs by Brazil than other countries. ICT inputs are ICT 
goods (ISIC rev 4 sector 26) and ICT services (ISIC rev 4 sectors 61 to 63).Source: Own calculations based on OECD TiVA database (2018).
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Tariffs on ICT goods

0%

5%

10%

15%

20%

25%

30%

35%

40%

Consumer electronic
equipment

Miscellaneous
ICT goods

Communication
equipment

Computers and peripheral
equipment

Electronic
components

Bound duties MFN duties Applied duties World bound World MFN World applied MFN duties 2021

Tariffs on digital infrastructure goods

This is partly because tariffs (and NTMs) on ICT  
and digital infrastructure goods remain high
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Services that underpin access and use of digital 
solutions also remain subject to barriers

OECD Services Trade Restrictiveness Index for computer services (2014-2020)
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Still, digitally deliverable services represent an 
important and growing share of Brazil’s exports

8

• Digitally deliverable services have grown to represent 65% of Brazil’s services exports in 
2020 (up from 47% in 2005). 

• The main export destinations are non-regional partners and involve professional, 
technical and business services and information technology services



Share of export value via post Share of export value via other means

Trade in parcels can be an important 
channel for SME exports

9

Since 2014, the number of firms exporting using postal delivery increased nearly 6-fold with an 
even higher increase in the value of this trade (nearly 9-fold). 



The economic impact of 
joining the ITA
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ICT goods slightly differ from ITA goods, 
although there is significant overlap

The Information Technology Agreement (ITA) sets tariffs to 
zero on some IT goods

11



Brazil maintains relatives high tariffs on 
ITA goods despite being a large importer

12



ITA accession would result in horizontal gains in 
export competitiveness, including for 
manufacturing and services sectors

13Absolute change relative to the baseline scenario, USD million

ITA membership can 
promote ICT-use, 
lead to value added 
gains in most sectors 
and contribute to 
export diversification. 

But it can also lead to 
customs revenue 
losses which will 
require consideration



Identifying the policy 
environment affecting digital 

trade
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Regulatory bottlenecks can undermine 
cross-border digital trade in Brazil
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The regulatory environment for digital trade 
differs from that of regional trade partners’ 

16Note: The indices show the level of regulatory heterogeneity between Brazil and each country in the figure. Lower index values indicate closer regulatory 
similarity whereas higher index value show more regulatory heterogeneity. 
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Brazil approaches privacy and personal data 
protection in a similar way than many, including 
the EU 
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• Brazil adopted a new 
General Data Protection 
Law (Lei Geral de 
Proteção de Dados 
Pessoais) in September 
2020.

The new law provides a 
balanced approach that 
fosters regulatory 
certainty and trust. It 
enables data to flow 
across borders when 
adequate safeguards are 
in place



Brazil’s TFI (2017-2019) Brazil relative to other LAC countries (2017-2019)

Brazil has made good progress on trade 
facilitation and is a top performer in the region
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Brazil is increasingly active in digital trade 
and e-commerce discussions, 

Brazil is an active participant in the ongoing WTO Joint 
Statement Initiative discussions on e-commerce, making 
proposals on various issues

However, in its bilateral agreements, Brazil has a limited 
number of provisions on digital trade issues.

Nevertheless, Brazil has recently begun incorporating 
digital trade provisions (Chile, Mercosur)
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Enabling Brazilian firms to 
export in the digital era
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Very few firms engage in trade but they employ 
a disproportionate amount of workers
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ICT goods importers Digitally deliverable services importers

Firms that import ICT goods and services 
tend to export more

22

ICT goods importers

This is also supported by the econometric exercise but impact most pronounced for firms selling goods



Digital services restrictions reduce services 
exports of Brazilian firms 
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Especially smaller firms exporting digitally 
deliverable services
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What are the main 
takeaway lessons?
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How can Brazil leverage the digital 
transformation to empower its firms and 
consumers in the digital age?

Continue reducing tariff and non-tariff barriers to ICT 
goods, 

• This will ensure that firms and individuals can access the goods 
they need to take advantage of digital networks at lower cost.

Continue ongoing process of regulatory reform
• Help consumers access digital networks by reducing barriers to 

telecommunication and computer services
• Enable more trade in parcels by reducing measures affecting 

courier and transportation services
• Ensure that the General Data Protection Law continues to 

provide balanced approach fostering regulatory certainty 
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How can Brazil leverage the digital 
transformation to empower its firms and 
consumers in the digital age?

Continue being active in international digital trade and e-
commerce discussions.

• Pillar in the WTO JSI discussions
• More could be done to pursue digital trade provisions in trade 

agreements (with recent good progress with EU, Chile and 
Mercosur).

Continue efforts to bridge digital divides within Brazil to 
ensure that benefits of digital trade can be shared more 
inclusively.
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Contact us

28Trade and Agriculture Directorate | Organisation for Economic Co-operation and Development (OECD) | tad.contact@oecd.org

Access all of the OECD’s 
research and analysis on trade at:

www.oecd.org/trade

You can reach us via e-mail by 
sending your message to:

tad.contact@oecd.org

We invite you to connect with us on 
Twitter by following:

@OECDtrade

mailto:tad.contact@oecd.org
http://www.oecd.org/trade
mailto:tad.contact@oecd.org
https://twitter.com/OECDtrade


Share of export value via post Share of export value via other means

Trade in parcels can be an important 
channel for SME exports
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Since 2014, the number of firms exporting using postal delivery increased nearly 6-fold with an 
even higher increase in the value of this trade (nearly 9-fold). 


